
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

© Powered by PADI, the Premier Agency Development Institute 

www.agencydevelopment.com 

 

http://www.agencydevelopment.com/


 

 
 

© Powered by PADI, the Premier Agency Development Institute - 2 
www.agencydevelopment.com 

 

© Powered by PADI, the Premier Agency Development Institute 

www.agencydevelopment.com 

 

Contents 

I. Buyer Persona: "Trucking Tony" .............................................................. 3 

• Background: ........................................................................................................... 3 

• Demographics: ....................................................................................................... 3 

• Identifiers: ............................................................................................................. 3 

• Goals: .................................................................................................................... 4 

• Challenges: ............................................................................................................ 4 

• What can we do: .................................................................................................... 4 

• Objections: ............................................................................................................. 5 

• Marketing Message: ................................................................................................ 5 

• Elevator Pitch: ........................................................................................................ 5 

II. Initial Meeting Questions: ........................................................................ 6 

III. Setting up your Pre-Close: ....................................................................... 8 

IV. Delivering the Rules of Engagement: ....................................................... 8 

V. Risk Assessment ....................................................................................... 9 

• Company Profile: .................................................................................................... 9 

• Fleet Safety and Compliance: ................................................................................ 10 

• Liability Coverage: ................................................................................................ 10 

• Physical Damage Coverage:................................................................................... 11 

• Workers' Compensation: ....................................................................................... 11 

• Business Interruption Coverage: ............................................................................ 12 

• Cargo Risk Assessment: ........................................................................................ 13 

VI. Transportation FYI ................................................................................. 14 

• Trucking ............................................................................................................... 14 

• Minimum recommended coverage: ........................................................................ 17 

• Other coverages to consider: ................................................................................. 17 

 

http://www.agencydevelopment.com/
http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 3 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 4 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 5 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 6 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 7 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 8 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 9 
www.agencydevelopment.com 

 
 

 

  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 10 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 11 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 12 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 13 
www.agencydevelopment.com 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 14 
www.agencydevelopment.com 

 
 

 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 15 
www.agencydevelopment.com 

 
 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 16 
www.agencydevelopment.com 

 
 

http://www.agencydevelopment.com/


 
 

© Powered by PADI, the Premier Agency Development Institute - 17 
www.agencydevelopment.com 

 
 

http://www.agencydevelopment.com/

	and regional transportation markets: 
	proximity to the interstate giving him easy access to his business: 
	straightforward communication and quick decisionmaking: 
	profitability and expand his business without excessive risk: 
	insurance costs while ensuring adequate coverage is a constant concern: 
	that meet his specific requirements: 
	reliability of a new provider: 
	aligns with your business needs so you can focus on what you do best: 
	towards your goals: 
	transportation regulations: 
	2 What factors led you to choose your current insurance provider: 
	3 What do you value most about your current agent or insurance provider: 
	4 In what areas do you feel your current provider could improve their service: 
	needs: 
	like: 
	business: 
	current insurance policy fit into that vision: 
	your insurance needs: 
	agent: 
	be willing to consider our services: 
	2 Can you provide a ballpark figure for what you currently budget annually for insurance: 
	information on your team or will you be the primary contact for this: 
	regulations: 
	increase liability risk: 
	5 Are any of your vehicles leased or financed which may require specific coverage: 
	5 How do you support drivers in returning to work after an injury: 
	downtime or reduced operations: 
	safety or security protocols in place: 
	Company Name: 
	Opperating Name: 
	Company Address: 
	billing address: 
	business structure: 
	additional locations: 
	food beverages: 
	restaurant offer delivery: 
	FEIN: 
	website: 
	contact information: 
	additional decision: 
	annual sales: 
	annual payroll: 
	property and building values: 
	insurance budget: 
	business expansion: 


